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1.4
USO DEL MARCHIO

PAY-OFF

CRISPI® - BRAND IDENTITY

I prodotti CRISPI®, si suddividono

in 5 macro categorie: Outdoor, Country 

Spirit, Black Quality, Style e Snow.

Il tipo di pay-off da usare, varia in base alla 

categoria di calzature, ne consegue come 

illustrato qui a fianco che:

Nella categoria prodotti “OUTDOOR” e 

“SNOW” va utilizzato il marchio crispi + 

“Enjoy the outdoor”.

Nella categoria prodotti “COUNTRY 

SPIRIT”, “BLACK QUALITY” e “STYLE” 

usare marchio crispi + “Since 1975”

Usare il marchio nella versione istituzionale 

(senza Pay-off) o con l’aggiunta del web 

site a discrezione, solo all’interno di 

cataloghi, elementi o composizioni grafiche 

per contenuti web, sponsorizzazioni, video e 

per il materiale di immagine coordinata.

Per l’uso dei colori valgono le stesse regole 

della tavola 1.2

Pay-off linea “OUTDOOR” e “SNOW” - Versione ”Verticale”

Pay-off linea “COUNTRY SPIRIT”, “BLACK QUALITY” e “STYLE” - Versione ”Verticale”

“MARCHIO + WEBSITE” - Versione ”Verticale”

No Pay-off - “MARCHIO ISTITUZIONALE” - Versione ”Verticale”

Pay-off linea “OUTDOOR” e “SNOW” - Versione ”Orizzontale”

Pay-off linea “COUNTRY SPIRIT”, “BLACK QUALITY” e “STYLE” - Versione ”Orizzontale”

“MARCHIO + WEBSITE” - Versione ”Orizzontale”

No Pay-off - “MARCHIO ISTITUZIONALE” - Versione ”Orizzontale”
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HUNTING DNA
40 YEARS OF HUNTING DNA

Valdres, Titan, Dakota, 
Summit, Nevada Legend, 

Hunter, Super Granite, 
Granite Plus, Nevada Safety

BEST USE: HUNTING, 
ADVENTURE, TRAMPING
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Bene Footwear Ltd are a specialist footwear company, who proudly distribute 
the premium Italian brand CRISPI. This brand has its own unique character and 
product specialities and is unmistakably Italian! 

Every year we travel to Italy to see what’s new and develop product that we 
want for New Zealand. Some of the products we have developed specifically 
for NZ are now also successful in other countries, our global footwear family.

4 5

CRISPI are an innovative family-owned business based in Northern Italy.

Their products are designed with much passion, hand made by skilled craftsmen.
The CRISPI specialty is all about hunting and unashamedly so!

CRISPI footwear is board lasted and packed with smart and innovative design 
features for Instant Fit, better performance and less fatigue. Please visit CRISPI NZ

www.crispi.co.nz   
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www.crispi.co.nz
for more technical information on all styles
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Share the Adventure

We love it when we get to see the 
amazing places our footwear goes. 
Share your outdoor adventures with 
us and the world. 
We want to see it all, whether you 
are trekking the amazing walks on 
the Te Araroa trail from Cape Reinga 
to Bluff, foraging in the forest for a 
healthy plant-based meal or tracking 
something a little more adventurous 
to stock the family freezer. Snap-it, 
save-it and share-it.

facebook.com/
lovemycrispi/

@crispi_nz 40 Years of Hunting DNA
Hunting DNA

Love my CRISPI®

Those who wear CRISPI® tell our story the best. Check out our facebook or 
instagram page to hear what others with hunting in their DNA have to say.

GORE-TEX 

Performance 
Comfort
GORE-TEX Performance Comfort Footwear 
offers optimised climate comfort for 
moderate weather conditions and a wide 
range of outdoor activities.

facebook.com/
lovemycrispi/

@crispi_nz

GORE-TEX 

Insulated 
Comfort
Dry and comfortably warm, GORE-TEX 
Insulated Comfort Footwear comes in a 
range of insulation options to keep feet 
dry and comfortably warm during cold 
conditions and winter outdoor activities.

MOISTURE VAPOUR (SWEAT)

MOISTURE VAPOUR (SWEAT)

Outer / upper  material

RAIN / SNOW

Special inner lining

GORE-TEX® membrane

Functional nonwoven

Protective knit

Outer / upper material

RAIN / SNOW

Special inner lining

GORE-TEX® membrane

Protective knit

Insulation layer

MOISTURE VAPOUR (SWEAT)

MOISTURE VAPOUR (SWEAT)

Outer / upper  material

RAIN / SNOW

Special inner lining

GORE-TEX® membrane

Functional nonwoven

Protective knit

Outer / upper material

RAIN / SNOW

Special inner lining

GORE-TEX® membrane

Protective knit

Insulation layer

RAIN / SNOW

MOISTURE VAPOUR
(SWEAT)

RAIN / SNOW

MOISTURE VAPOUR
(SWEAT)

https://www.facebook.com/lovemycrispi/
https://www.facebook.com/lovemycrispi/
https://www.facebook.com/lovemycrispi/
https://www.facebook.com/lovemycrispi/
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www.crispi.co.nz
for more technical information on all styles

TITAN GTX® CR75T 
Lightweight high leg lace 
up adventure boot, toe rand 
WATERPROOF
Leather: Dakar
Rand: Rubber heel and toe
Sole: Vibram MEGAGRIP
Membrane: Gore-Tex 
Performance Comfort
Sizes:  UK5-13 

Euro 38-48

VALDRES GTX® CR65V 
Lightweight ankle lace up adventure 
boot, toe rand WATERPROOF
Leather: Dakar
Rand: Rubber heel (triple stitched) and toe
Sole: Vibram MEGAGRIP
Membrane: Gore-Tex Performance Comfort
Sizes:  UK4-13 

Euro 37-48

7

CRISPI
BEST USE: HUNTING,

ADVENTURE, TRAMPING

DAKOTA 
GTX® CR70D 
High ankle lace up adventure 
boot, full rand WATERPROOF
Leather: Nubuck
Rand: Full rubber
Sole: Vibram MEGAGRIP
Membrane: Gore-Tex 
Insulated Comfort
Sizes:  UK3-13 

Euro 36-48

SUMMIT GTX® CR63S 
High ankle boot, exceptionally 
lightwtight, full rubber rand WATERPROOF
Leather: Nubuck
Rand: Full rubber
Sole: Vibram MEGAGRIP
Membrane: Gore-Tex Performance Comfort
Sizes:  UK5-12 

Euro 38-47

www.crispi.co.nz
for more technical information on all styles

CRISPI
BEST USE: HUNTING,
ADVENTURE, TRAMPING Lightweight hunting,

    stalking and tramping
www.crispi.co.nz

for more technical information on all styles
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NEVADA LEGEND  
GTX® CR80N 
High ankle boot, stainless steel heel 
crampon,  full rand WATERPROOF
Leather: Nubuck
Rand: Full rubber
Sole: Vibram MEGAGRIP
Membrane: Gore-Tex Dual Tech 
Insulated Comfort
       Sizes:  UK3-15 

Euro 36-50

CRISPI
BEST USE: HUNTING,
ADVENTURE, TRAMPING

Multi purpose hunting,
    stalking and mountain

HUNTER GTX® CR92H 
High leg lace up adventure boot, 
full rubber rand WATERPROOF
Leather: Nubuck
Sole: Vibram MEGAGRIP
Membrane: Gore-Tex Insulated Comfort
Sizes:  UK7-13 

Euro 41-48

www.crispi.co.nz
for more technical information on all styles
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CRISPI
BEST USE: HUNTING,

ADVENTURE, TRAMPING

GRANITE PLUS 
GTX® CR90G 
High ankle boot, full crampon 
compatible, full rand WATERPROOF
Leather: Nubuck
Rand: Full rubber
Sole: Vibram TETON
Membrane: Gore-Tex 
Insulated Comfort
Sizes:  UK7-14 

Euro 41-49

SUPER 
GRANITE 
GTX® CR112SG 
High ankle boot, stainless 
steel heel crampon,  full rand 
WATERPROOF
Leather: Nubuck
Rand: Full rubber
Sole: Vebram ALPIN
Membrane: Gore-Tex 
Insulated Comfort
 Sizes:  UK7-12 

Euro 41-47

Mountain 
    and alpine

NEVADA 
SAFETY 
GTX® CR99N 
High ankle lace up SAFETY boot, 
full rubber rand WATERPROOF
Leather: Nubuck
Rand: Full rubber
Sole: Vibram SORAPISS 
Membrane: Gore-Tex 
Insulated Comfort
       Sizes:  UK7-13 

EURO 41-48

Safety

www.crispi.co.nz
for more technical information on all styles



Proudly imported by Bene Footwear Ltd
For distribution and retail enquiries email comfort@crispi.co.nz

www.crispi.co.nz
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